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e asked local designers Janice Lynch and Melissa Mathe to work their magic with 
this sunroom. Whether your tastes are earthy and textural, or colorful and glam, each 

of these plans demonstrates that there are many di� erent ways to showcase good design.
w
 To submit your design challenge, send a good-quality photo of your space to jessicah@richmag.com.

WHO: 

Melissa Mathe
Creative director, Melissa 

Mathe Interior Design

DESIGN PHILOSOPHY:  
“Interior design is the 

relationship [between] how 
you use a room and how 

you feel in a room. A well-
designed room will bring 

out the best in you.” 

1. “RALSTON” CHANDELIER by Currey & Company, $850 2. CEILING COLOR: “PALLADIAN BLUE” (HC-144) IN HIGH-GLOSS FINISH by Benjamin 
Moore 3. WALLCOVERING: “KERRY” LINEN by Wolf Gordon, $98 per yard 4. WINDOW TREATMENT: PANELS IN WHITE LINEN by Kravet, 
$30 per yard 5. TRANSPARENT “VISION” CHAIRS by Zuo Modern, $498 each 6. “ANCIETUS” ACCENT TABLE by Mercury Row, $89 7. “ODEON” 
BAR CART by Currey & Company, $1,425 8. “BOUQUET” PAINTING by Janie Pinney, $1,200 9. “DELILAH” LAMPS IN MELON by Robert Abbey, 
$196 each 10. “PARSONS” CONSOLE TABLE IN WHITE LACQUERED GRASSCLOTH by Bungalow 5, $840 11. “LUANNA” RUFFLE THROW PILLOW 
by House of Hampton, $27 each 12. “810” PATTERN PILLOW by Lindsay Cowles, $238 each 13. “CLAIRE” 75-INCH SOFA by Rowe, $1,200 
14. JUTE WOVEN RUG IN WHEAT by Surya, $284 in 8- by 10.5-foot size 

Every sunroom needs: 
“Color and texture.”

QUICK TIP: 
“To get the 

biggest impact 

from color, keep 

your overall palette 

neutral with big 

bold pops 

of color.”




